
OUTBOUND

3. PROACTIVE OUTREACH

Event Outreach 
and Prospecting

Event Research
Recruiting events: 
Seasonal events | Festivals | Conferences | Corporate
events | Nonprofit events

Contact Discovery Organizer name | Phone | Email | Website | Social media

Outreach Execution Online

Initial contact offering
services: 

Clear value pitch
Follow up system

Offline

Targeted direct mail
outreach: 

Schools: 
PTA leaders
Prom committee
College groups

Churches:
Children director
Youth department
Outreach

Results

Immediate booking
Feture booking opprtunity
Long term prospect added to the database

Follow-up timing for next year
Gift cards as goodwill
Ongoing promotional emails

Industry 
Partner Outreach

Action
Researching event industry professionals in
your market
Proactively introducing yourself
Opening the door for future collaboration

Target
Event planners
Venues
DJs
Caters

Intent

Introduce yourself
Acknowledge their work
Explain your services
Express interest in future collaboration
Signal reciprocity and learning

Email & phone outreach

Key point:
You are not pitching aggressively.
You are positioning yourself as a
professional peer.

Outcome:
Immediate bookings, future booking
opportunities, and long-term prospects
added to the database.


